VIVID GROUP

FOR HOTELS, SPAS & RESORTS

Organic &
botanical.

Hospitality
products.

Guest bathroom essentials.
Spa and facial care.
Personal care and textiles.

5 8 organic-range care selections*

*Organic-range descriptions follow supplier documentation.
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PREPARED BY VIVID GROUP MARKETING DEPARTMENT
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Collection concept: care products and illustrative hotel textiles.
+ 1 3 2 complementary care selections
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VIVID GROUP BROWSE BY PRODUCT CATEGORY

WHAT IS INSIDE

Find the products your hotel needs.

01/ Guest bathroom 02/ Spa & body care 03 / Facial care

Body wash, hair care, lotion QOils, scrubs, masks, wraps, clays Cleansers, toners, serums, masks
PAGE 03 PAGE 04 PAGE 07

04 / Personal & extra care 05 / Hotel textiles
Retail, skincare, salon, oral care Towels, robes, spa and bed linen Formula, pack and label development
PAGE 10 PAGE 13 PAGE 14

*Organic descriptions follow supplier documentation. Additional care and textile programmes are identified separately.
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VIVID GROUP 01/ GUEST BATHROOM

ORGANIC GUEST-BATH RANGE*

Body wash, hair care & lotion.

37957 g I

LG-099 / Organic range*

Coconut & mint body wash
Peppermint, coconut oil and aloe vera; a mint-led body wash.
400 ml

LG-100/ Organic range*

/1V 1D B Grapefruit & lime body wash
P 5 s Grapefruit and lime; the citrus alternative for body cleansing.
400 ml

, LG-101/ Organic range*
~ BODY WASH " BODY W " SHAMPOO

- COCONUT + MINT _5 GRAPEFRUIT E ROSEMARY + PATCHOU ‘ - CO . f Rosemary & patChOU" Shampoo
o 1 E wom - : ; Rosemary and patchouli shampoo for the hair-cleansing step.
g ¢ 400 ml

LG-102/ Organic range*

Keratin conditioner
Rinse-off keratin conditioner, used after shampoo.
250 ml

Shown left to right: LG-099, LG-100, LG-101, LG-102 and LG-103. Vivid pack concepts.

LG-103 / Organic range*

Frankincense & vetiver body lotion
Leave-on body lotion with frankincense and vetiver scent notes.

Retail volumes are documented below. Refill systems and travel sizes require a separate packaging 200ml
brief.

Choose the scent. Specify the dispenser.
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VIVID GROUP

02/ SPA & BODY CARE

Massage oils.

02/ SPA & BODY CARE

One base oil and seven aromatic blends for massage services and spa retail.
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Pictured oils: lavender & vetiver, rose geranium, citrus & spice. Vivid concepts.

PRODUCT
SELECTIONS

What it is, how it differs and its documented format. Full details in the
Product Guide.
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LG-104 / Organic range*

Coconut base oil
Coconut base oil for a simple body-massage option.
400 ml; 1L historical; bulk by enquiry

LG-106 / Organic range*

Lavender & vetiver body oil

Lavender, vetiver, rosemary and patchouliin one
aromatic blend.

100/ 400 ml; 1L historical

LG-108 / Organic range*
Mint & eucalyptus body oil

Mint, camphor and eucalyptus; a distinct aromatic
option.
100/ 400 ml; 1L historical

LG-110 / Organic range*

Citrus & herb body oil

A citrus-and-herb direction within the massage-oil
range.

100 / 400 ml; 1L historical

LG-105 / Organic range*

Rose geranium body oil

A rose-geranium aromatic direction for body
massage.

100/ 400 ml; 1L historical

LG-107 / Organic range*

Coconut & mint body oil

A coconut-and-peppermint direction to match the
wash and scrub.

100/ 400 ml; 1L historical

LG-109 / Organic range*

Frankincense & vetiver body oil

Frankincense and vetiver for a woody scent
direction.

100/ 400 ml; 1L historical

LG-111/ Organic range*

Citrus & spice body oil

Citrus with spice notes; compare against the lighter
herbal blend.

100/ 400 ml; 1L historical
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VIVID GROUP

02 /BODY EXFOLIATION

02/ BODY EXFOLIATION

Professional body scrubs.

Seven exfoliation selections, each documented in a 1kg professional format.

LG-144 / Organic range*
Body scrub - invigorating range

An invigorating-range scrub for the body-exfoliation
step.

1kg

LG-146 / Organic range*

Green tea body scrub

Green-tea body scrub; a botanical exfoliation
direction.

1kg

LG-148 / Organic range*

Lavender & sea salt body scrub
Lavender seed and sea salt; a floral, salt-led option.
1kg

LG-150 / Organic range*

Body scrub - botanical range

Botanical-range body scrub; review the exact
formula when selecting.

1kg

LG-145 / Organic range*

Coconut & mint body scrub

Coconut-and-mint scrub to coordinate with wash
and oil.

Tkg

LG-147 / Organic range*

Sea salt & mineral body scrub

Sea-salt and mineral scrub within the professional
body range.

Tkg

LG-149 / Organic range*

Body scrub - radiance range

Radiance-range body scrub; compare texture
through samples. Pictured scrub concepts: coconut & mint and green tea. Other selections listed at left.

kg
PRODUCT
SELECTIONS

What it is, how it differs and its documented format. Full details in the
Product Guide.
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VIVID GROUP

02 /BODY TREATMENTS

02 /BODY TREATMENTS

Masks, wraps, clays & balms.

Different textures serve different treatment steps; choose the format before the spa protocol.

VIVID

GREEN y
MINERAL A
CLA

Concepts: shea-butter mask, cooling wrap, green mineral clay and aromatic balm.

PRODUCT
SELECTIONS

What itis, how it differs and its documented format. Full details in the
Product Guide.
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LG-140/ Organic range*

Hamam body mask

A hamam body mask, selected around the treatment
protocol.

1L
LG-142 / Organic range*

Cooling body wrap

Cooling body-wrap selection for therapist-led
treatments.

1kg

LG-151/ Organic range*

White kaolin clay

White kaolin: a mineral preparation material for
professional treatments.

1kg
LG-153 / Organic range*

Green mineral clay

Green mineral clay for tailored professional body
treatments.

1kg
LG-139 / Organic range*

Aromatic body lotion

Aromatic body-care lotion to complement the spa
service.

100 ml

LG-141/ Organic range*

Shea butter body mask

A shea-butter body mask with a richer treatment
texture.

1L
LG-143 / Organic range*

Botanical body wrap

Botanical body wrap for a separate spa treatment
step.

1kg

LG-152 / Organic range*

Red clay

Red clay: an alternative mineral preparation
material.

1kg
LG-138 / Organic range*

Aromatic body balm

Rich aromatic balm; a different texture from the
body lotion.

15ml/ pro. 100 ml
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VIVID GROUP

03 / ORGANIC FACIAL CARE*

03/ ORGANIC FACIAL CARE*

Cleansers, toners & exfoliation.

Choose one cleansing texture, then a toner; mineral exfoliation is a separate step.

LG-115/ Organic range*

Cleansing milk

Milk-texture cleanser for a dry-skin facial cleansing
routine.

200 ml/ pro. 400 ml

LG-117 / Organic range*

Teatree & lime foam cleanser

Tea-tree and lime foam; the balancing cleanser
option.
150 ml

LG-113 / Organic range*

Teatree & citrus facial toner

Tea tree and citrus toner for a balancing facial
routine.

200 ml/ pro. 400 ml

LG-118 / Organic range*

Fine mineral facial exfoliant

Fine mineral particles for a separate mechanical
exfoliation step.

100 ml/ pro. 400 ml

CONTENTS

LG-116 / Organic range*

Citrus foam cleanser

Citrus foaming cleanser; an alternative to cleansing
milk.

150 ml

LG-112/ Organic range*

Floral & herbal facial toner

Floral and herbal toner, used after the cleansing
step.

200 ml / pro. 400 ml

LG-114 / Organic range*

Jasmine & red-algae facial toner

Jasmine and red-algae toner; a separate ingredient
direction.

200 ml/ pro. 400 ml

VIVID GROUP / OCTOBER 2026 / SELECTION 05

FLORAL

{ TONER

Facial-family concepts include cleansing milk and floral toner; not every variant is pictured.
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What it is, how it differs and its documented format. Full details in the
Product Guide.

PRODUCT
SELECTIONS
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VIVID GROUP

03 / FACIAL TREATMENT

03 /FACIAL TREATMENT

Serums & facial massage oil.

Compare the ingredient direction and texture, then select the role in your facial service.

uuuuu

CERAMIDE /|

SERUM VITAMIN C

SERUM

OND + CLAY
MASK

Pictured serum concepts: ceramide and vitamin C. Other facial products provide range context.

PRODUCT
SELECTIONS

What it is, how it differs and its documented format. Full details in the
Product Guide.
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LG-120 / Organic range*

Moisturizing facial serum

Rose geranium and hyaluronic acid; a moisturizing
serum direction.

50 ml/ pro. 250 ml

LG-122 / Organic range*

Balancing facial serum
Tea tree, eucalyptus, citrus oils and quince extract.
50 ml/ pro. 250 ml

LG-124 / Organic range*

Vitamin C & hyaluronic serum

Vitamin C and hyaluronic acid. Professional size
remains unresolved.

30 ml; pro. size on hold

LG-121/ Organic range*

Blemish-care facial serum

Atargeted blemish-care serum, selected with
therapist review.

20 ml/ pro. 50 ml

LG-123 / Organic range*

Ceramide facial serum

Ceramide and hyaluronic acid, with jasmine scent
notes.

30 ml/pro.100 ml

LG-125 / Organic range*

Botanical facial massage oil

Jojoba, argan, avocado and buriti oils for facial
massage.

50 ml
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VIVID GROUP

03 / FACE MASKS & FINISHING CARE

03 / FACE MASKS & FINISHING CARE

Masks, moisturizer & eye cream.

Four supplier-described certified-organic masks, two face creams and one eye-area cream.

LG-128 / Certified organic*

Sweet almond & clay mask

Ready-to-use almond and clay mask; supplier states

certified organic.
60g/pro.400g

LG-130 / Certified organic*

Vitamin C facial mask
Vitamin-C mask; supplier states certified organic.
70g/pro.500g

LG-119 / Organic range*

Moisturizing facial cream
Facial moisturizing cream for the finishing step.
50 ml / pro. 250 ml

LG-127 / Organic range*

Marine & botanical facial cream

Marine botanical ingredients in a finishing facial
cream.

50 ml / pro. 250 ml

CONTENTS

LG-129 / Certified organic*

Green-clay facial mask
Green-clay mask; supplier states certified organic.
70g/pro.500g

LG-131/ Certified organic*

Red-algae & jasmine facial mask

Red-algae and jasmine mask; professional barcode
needs confirmation.

70g/pro.5009

LG-126 / Organic range*

Eye contour cream

A separate cream formulated for the eye-area care
step.

15ml / pro. 50 ml

VIVID GROUP / OCTOBER 2026 / SELECTION 05

FLORAL

{ TONER

Pictured concepts include almond & clay mask and moisturizing cream. Other variants are listed.
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What it is, how it differs and its documented format. Full details in the
Product Guide.

PRODUCT
SELECTIONS
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VIVID GROUP

04/ PERSONAL CARE & RETAIL

04 / PERSONAL CARE & RETAIL

Lip, body, hair & grooming care.

Personal-care options for the spa shop or a tailored hotel retail offer.

BODY MIST

Concepts: lip balm, citrus mist, hair mask, aloe gel and nail oil. Additional options are listed.

PRODUCT
SELECTIONS

What itis, how it differs and its documented format. Full details in the
Product Guide.
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LG-132/ Organic range*

Coconut & mint lip balm
Compact coconut-and-mint lip care for hotel retail.

5ml

LG-134 / Organic range*

Buriti & roucou hair mask

Buriti and roucou hair mask for a conditioning
service.

200 ml
LG-136 / Organic range*

Lash & brow care

Focused lash-and-brow care for an optional retail
offer.

5ml
LG-154 / Organic range*
Cuticle & nail oil

Cuticle and nail oil for the manicure finishing step.
2.8ml/30ml

LG-156 / Organic range*

Propolis & peppermint mouth spray

Peppermint mouth spray containing bee-derived
propolis.
24 ml

LG-133 / Organic range*

Citrus body mist
A citrus-scented body mist in a spray format.
200 ml

LG-135 / Organic range*

Aloe vera gel
Aloe-vera gel; a lightweight body-care texture.
400 ml

LG-137 / Organic range*

Brow grooming balm
Brow balm for targeted grooming and retail.
15 ml

LG-155 / Organic range*

Soothing care tonic

Care tonic; application area must be confirmed
before selection.

400 ml
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VIVID GROUP 04 / COMPLEMENTARY SKINCARE

132 ADDITIONAL CARE SELECTIONS

Extend the range by hotel service.

These complementary selections are separate from the supplier-described organic collection.

17 Additional cleansers

Milk, gel, foam, oil and tonic textures. Includes botanical development options.

FULL PRODUCTS: GUIDE PAGE 13

35 Additional facial care

Serums and creams with different ingredient directions and intended cosmetic
uses.

FULL PRODUCTS: GUIDE PAGE 15 ¥

TONER

1 5 Additional masks

Ready-to-use, peel-off and alginate formats. Preparation and removal methods
differ.

FULL PRODUCTS: GUIDE PAGE 21

lllustrative facial-family styling; not an image of the additional formulas.

32 Additional body care

Body, hand, foot and wash products for selected hotel or spa services.

99 skincare & body selections
FULL PRODUCTS: GUIDE PAGE 24

+ 26 hair & salon + 7 oral care = 132
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VIVID GROUP 04 / SALON & ORAL CARE

COMPLEMENTARY CARE

Hair products & oral-care essentials.

Two optional departments, selected to match the property and its guest services.

26 / Hair & salon

Shampoos, conditioners, masks, hair oils, styling
creams, mists and sprays.

VIVID

SHAMPOO o Select around the salon service: cleansing, conditioning,

om0 ; treatment or styling. Instructions and pack size are
product-specific.

TOOTHPASTE
HAIR OIL 75g

FULL RANGE: GUIDE PAGE 29

P VIVID

HAIR MASK

07 / Oral care

Toothpaste, rinse, mouth spray, dental floss and
toothbrush options.

Retail sizes are not automatically travel amenities. Individual
lllustrative hair and oral-care pack families; exact supplied formulas and packs follow selection. Wrapping and smaller paCkS reqUire a Separate eaniry-

FULL RANGE: GUIDE PAGE 33
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VIVID GROUP 05 / HOTEL TEXTILES

TEXTILE SOURCING PROGRAMME

Towels, robes, spa & bed linen.

A coordinated textile brief for bathrooms, treatment rooms, pool areas and bedrooms.
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Bath & spa

Towels, bathrobes, bath mats and peshtemals. Specify
Size, fabric construction, weight and finish.

\
A

Bedroom

Bed linen and pillowcases, specified by bed dimensions,
weave, finish and set composition.

Organic requirements

State fibre content and certification requirements in the
brief. Confirm the selected textile programme before an
organic claim.

lllustrative textile styling. Fibre content and certification follow the selected specification.

Specify dimensions / Review samples / Check laundry performance
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VIVID GROUP 06 / PRIVATE LABEL

YOUR HOTEL IDENTITY

Develop the formula, pack & label.

A private-label programme connects the product selection to the hotel brand and operating needs.

01 Product brief

Select product lines, scent, texture, target formats and
dispensing method.

MASSAGE OIL
LAVENDER + VETIVER

02 Design & samples

Develop label artwork and compare formula samples and
packaging compatibility.

03 Production approval

Confirm specification, certification scope, quantities, pricing and
delivery conditions.

Vivid concept styling illustrates design possibilities, not approved private-label stock.

Organic private-label programmes

The manufacturer states COSMOS Organic facility certification and product-certification support. Certification for a new formula and brand follows the selected programme; the
artwork here is illustrative.
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VIVID GROUP

A PRACTICAL FIRST ORDER DISCUSSION

SELECTION & ENQUIRY

Choose samples. Build the specification.

A suggested 12-product sample set

Compare the bathroom range, body-treatment textures and a short facial routine before
selecting the final assortment.

Guest bathroom / five

LG-099 mint wash / LG-100 citrus wash / LG-101 shampoo / LG-102 conditioner / LG-103 lotion

Spabody care / three
LG-106 oil / LG-145 scrub / LG-141 body mask

Facial care / four
LG-115 milk cleanser / LG-123 serum / LG-128 face mask / LG-119 cream

All care-product photographs are Al-generated Vivid packaging concepts. Textile imagery is illustrative.

CONTENTS VIVID GROUP / OCTOBER 2026 / SELECTION 05

Send your enquiry with:

01LG references, pack sizes and quantities

02 Hotel type, room count and spa services

03 Branding and organic requirements

04 Destination and target delivery date

Read the product status
Organic and certification statements follow the supplied company

documentation. Formats, unresolved entries and development options are
identified in the guide. Prices and supply terms follow quotation.
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VIVID GROUP VIVID GROUP

ORGANIC & BOTANICAL HOSPITALITY

Build your hotel
collection with Vivid.

Bathroom products. Spa and facial care.
Personal care. Hotel textiles.

SAMPLES & PRODUCT ENQUIRIES

+90 537 43374 45 PREPARED BY

VIVID GROUP

ea@vividg_com MARKETING DEPARTMENT

vividg.com Selection edition 05
October 2026
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